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Ask Amy
College A offers full scholarship. College B is
excellent but expensive. What to do? 3D

Another bigweek of trunk shows brings new
accessories and more to the Triangle this
week. Here’s the skinny:
m Main and Taylor will have new styles for

fall from StuartWeitzman during a trunk show
Thursday through Sunday. During the show
on Friday, Heather AnnMiller of Eclectic Sage
Florist will make floral jewelry for
shoppers, and therewill be drinks
and snacks served throughout
the event. Main and Taylor is at
4421 Six Forks Road, Suite 114,
Raleigh; 919-821-1556; mainand
taylorshoes.com.
m Saks Fifth Avenue in Triangle

Town Center in Raleigh hosts two
big jewelry trunk shows this week,
with John Hardy on Thursday and
Ron Hami on Friday and Saturday.
For details, call 919-792-9100.
m Brides-to-be can score big

deals on wedding gowns during
Traditions by Anna bridal bou-
tique’s sample sale on Saturday.
Sample gown sizes range from2
to 12, all priced at $2,000 or
less. To reserve a fitting room,

call 919-782-8652.
mDovecote boutique’s spring trunk show se-

ries continues this week with feminine jewelry
madewith naturalmaterials byAnneLightfoot
on Saturday and Sunday. Dovecote boutique is
i n P i t t s b o ro ’s Fe a r r i n g t o n Vi l l a ge ;
919-542-1145.

Fundraiser benefits kids
Dress designer resale boutiquewill raisemo-
ney for the Interfaith Food Shuttle’s Backpack

Buddies program onThursday. During the
event, from11a.m. to 8 p.m.,10 percent

of sales will benefit the program,
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Fashions tumble from the trunks

Main and Taylor will have
new styles for fall from

Stuart Weitzman
during a trunk

show Thursday-
Sunday.

- STUART WEITZMAN

SEE STYLIN’, PAGE 2D

Inspired by a new
book by Eimear
Lynch, “The
Bridesmaids: True
Tales of Love, Envy,
Loyalty ... and
Terrible Dresses,”
we’re dying to see
some of the worst
bridesmaid dresses
our readers have
been subjected to
by so-called friends.
Tell us about

these embarrassing
fashion moments
and please, for the
love of Mike, send a
photo. And if you
have a theory as to
why brides always
choose these, er, interesting outfits for their
friends and relatives, share that too.
Send all the horror to bcain@newsobserver

.com. We’ll take submissions until May 9 and
use the best – make that, the worst – ones for
a story in June. One lucky person will get a
copy of Lynch’s book and another fun treat
(sorry we can’t offer a therapy session).

SARA GLASSMAN - MCT

BRIDESMAID DRESS
A HORROR? SHARE!

WASHINGTON Most women
have an understandable aversion
to getting into unfamiliar vehi-
cles. Which explains why Donna
Hundley has watched as people
circle her business – once, twice,
three times – as they decide
whether to stop and step inside.
Some have snapped pictures.
“I will stand outside and wave

people in and they still pull up
and say, ‘Uhhhh, can I come in?’”
she said.
Hundley owns Curvy Chix

Chariot, a gray fashion truck
with sparkling red letters and a
chalkboard bumper that often
reads, “Come see what’s inside.”
Her truck, specializing in clothes
for plus-size women, is one of the
mobile fashion retailers – the sar-
torial cousins to food trucks –
that have taken to Washington-
area streets over the past year
and a half.
At last count, a dozen fashion

trucks were rolling around the
Washington area, including a
former FedEx carrier, a onetime
church van and an old delivery
truck for vendingmachine refills.
“When I was cleaning it out, I
found $23 in change,” Hundley
said of the first small return on
her $2,200 truck investment.
The Dear Hearts Boutique on

Foster Street in Durham, oper-
ated by Donna Orr and Stella
Wingfield, started out as a mo-
bile boutique operating out of a
vintage Shasta travel trailer.
Will there be a point when the

fashionista descendants of food
trucks are as commonplace as the
banh mi and bibimbap sellers?

Keeping the day job
Most of the local sellers are

more like do-it-yourselfers. Near-
ly all have kept their full-time
jobs, and most struggle with
everything from convoluted reg-
ulations to harsh weather.
Georgette Littlejohn, who runs

the G Truck (new and vintage
“fashion that hits the spot”), still
works nights as a police officer in
the District. Over at the Thread
Truck (bohemian styles for less
than $75), co-owner Brooke Jor-
dan spends most of her day as an
executive recruiter, while busi-
ness partner Stacey Kane has
kept her job as “global director of
buzz” – that’s her real title – for a
large restaurant company.
Most opened their shops on a

whim.Myss Stephens, who owns
the Glamourholic Curbside Fash-
ion Truck, full of accessories and
jewelry, was saving up to buy a
Porsche convertible when she
came across New York’s “tricked
out” StyleLine fashion truck. In-
stead of a Boxster, Stephens
plunked down less than $5,000
and bought a van once owned by
a school system.
For these women – and all of

the proprietors thus far have
beenwomen – trucks are away to
dip a toe into the business world.
There is some overhead: Truck-
ers have to buy commercial auto
insurance on top of standard
business liability insurance, and
it costs between $100 and $200
to fill the gas tank every week.
But it’s still a fairly cost-effective
way to sell clothes, even if it’s not
exactly what some had in mind.

Unique challenges
The rules are complicated, and

Sharlia Lee, who owns Street
Boutique – a former Washington
Post delivery truck now selling
ear cuffs and fashion harnesses –
recently started the D.C. Fashion
Truck Association and enlisted

STEPHANIE MERRY - WASHINGTON POST

Thread Truck mobile boutique
sells bohemian-style clothes
in National Harbor, Md.

Where
fashion
takes to
the road
By Stephanie Merry

Washington Post

SEE TRUCKS, PAGE 2D

D
ay after day in a fashion studio on N.C. State’s
campus, Sydney Whittington Smith cuts glass.
Inspired by ancient techniques utilized by

stained-glass makers in 15th- and 16th-century
Europe, the N.C. State senior cuts thousands of

tiny triangles of glass and hand turns flame-retardant wire,
which she embeds between the pieces of glass before firing in
a kiln to create a shimmering chain maille-like material for her
Sklo fashion collection.

This is Art2Wear.
For more than a decade, students

in N.C. State’s colleges of design
and textiles create exactly what the
show’s title implies – wearable art.
Smith, along with 11 other stu-

dent designers, will present collec-
tions on the StaffordCommons out-
side Talley Student Union on Fri-
day at 8 p.m. This year’s theme is
“Accelerated Evolution: Speed.”

3-D printing ‘incredible’
The student collections feature a

myriad of techniques, many as un-
conventional and complicated as
that used by Smith.
Gillian Page, a seniormajoring in

art and design, turned to principles
of math and engineering as inspira-
tion for her Generative Edge collec-
tion. Influenced by the concept of
generative design – a method in

which the design is generated by an
algorithm – Paige’s collection in-
corporates printed fabrics and 3-D
printing techniques. Paige created
sketches, which were converted to
digital files and then printed on the
3-D printer at State’s Hunt Library.
“The 3-Dprinting has been a real-

ly exciting process for me,” she
says. “Generative design is some-
times used in the creation of 3-D
printed materials, and I definitely
wanted to try it for myself by cre-
ating accessories. Getting to see
these pieces created by the 3-D
printer was pretty incredible.”

LeBlanc as mentor
Paige also found inspiration from

her professor, and recent “Project
Runway” finalist, Justin LeBlanc.
LeBlanc, who wowed the televised

PHOTOS BY JULI LEONARD - jleonard@newsobserver.com

N.C. State University senior Sydney Smith, 22, works on the stained glass that will accompany her pieces for the upcoming Art2Wear fash-
ion show. Smith’s line features leather, silk and stained glass.

Art2Wear

One of six looks represented on N.C. State senior Gillian
Paige’s board for the upcoming Art2Wear fashion show.

Above left: Sydney Smith made stained glass earrings to
accompany one of her looks.

N.C. STATE DESIGN STUDENTS PUSH
FASHION BOUNDARIES WITH WEARABLE ART

By Jennifer Bringle
Correspondent

SEE ART2WEAR, PAGE 2D
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the libertarian small busi-
ness advocates at the Insti-
tute for Justice to help.
They found that Arlington,

Va., is fairly hands-off for mo-
bile retail vendors, while
Prince George’s County,
Md., makes it nearly impos-
sible to sell anything except
ice cream out of trucks on
public land. And the District
Department of Transporta-
tion is in no rush to amend
regulations they just made
for food trucks, which bar
streetside sales from vehicles
larger than 18 feet. Most
fashion trucks are larger than
20. One alternative is festiv-
als, although those can be
competitive to get into and
often charge hefty entry fees.

Doing it right
One fashion trucker seems

to have avoided the common
problems. Shelley Sarmiento
bought a 16-foot bread truck
a year and a half ago to keep
her inventory manageable,
which coincidentally allowed

her to bypass the regulatory
headaches of longer trucks.
She laid down a wood floor
and lined the ceiling with
crownmolding. Two strips of
track lighting spotlight seven
rods of eclectically patterned
blouses, pants, dresses,
purses and skirts, six shelves
of on-trend sweaters and
jeans, and a framed sheet of
chicken wire displaying
brightly colored jewelry. Al-
most everything is in the $19
to $79 range. In one corner, a
small dressing room is cor-

doned off by a yellow curtain,
and on the front seat, a gener-
ator powers the lights, out-
lets and, when necessary, air
conditioning or heat.
Looking at Sarmiento’s

business model for Little
White Fashion Truck, it’s not
hard to imagine an era where
the clothes come to you, the
boutiques are sideswiped,
and no more than a dozen
people can shop at once. Sar-
miento has had success in the
fashion industry before. She
once owned the clothing

chain White House Black
Market, which she and her
then-husband sold to Chico’s
FAS in 2003.
She’s approaching her

bus iness wi th indust ry
knowledge, and she’s now up
to four trucks and three part-
time employees. She also us-
es an old landscaping truck
as a pop-up shop she can park
at festivals, such as Bonna-
roo and Firefly, for days at a
time. On an average warm
weatherweekend, Sarmiento
says she brings in about
$5,000 per truck, and replen-
ishes the 500 hangers of in-
ventory every two to three
weeks.
On a recent Saturday, she

was parked in a gravel lot out-
side Gypsy Faire in Lothian,
Md., amonthly vintage furni-
ture emporium. Business
was booming. A steady
stream of customers, who
were there to spend money
anyway, didn’t seem put off
by the sight of a boutique on
wheels.
“I’m supposed to be buying

horse feed,” admitted KimGo-
moljak as she browsed, “but

this is so much more fun.” She
was driving by when she no-
ticed the Little White Fashion
Truck in the lot.

Food truck model
Why does a fashion truck

make a driver pull over in one
part of Maryland and invite
confusion in another? Con-
sistency has been key for Sar-
miento. People recognize her
truck now, making them
more inclined to peek inside.
A number of the other en-

trepreneurs hope are hoping
to do the same by teaming up
with the Rosslyn Business
Improvement District for
Fashion Truck Fridays. With
a bunch of mobile businesses
in one place, they might look
less like novelties worth pho-
tographing and more like
shops worth visiting.
It worked for food trucks,

after all.
“Think about the history,”

Hundley said. “It used to be
that the only food truck was
the hot dog stand on the cor-
ner, and I’m not eating from
that thing. And now look at
them.”

TRUCKS
CONTINUED FROM PAGE 1D
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Shelley Sarmiento’s Little White Fashion Truck is parked
at a vintage furniture emporium in Lothian, Md.

competition show’s judges with his own
3-D printed design elements last summer,
plays the Tim Gunn role at Art2Wear,
serving as co-adviser (along with fellow
professor Katherine Diuguid).
“TimGunn taughtme a lot aboutmyself

and about how to effectively mentor,” Le-
Blanc says. “Throughhis support in tough
times, constructive criticism, constant
respect and endless encouragement, he
made me a better designer and person. I
see my role in Art2Wear as being very
similar to Tim’s in ‘Project Runway.’ I only
hope that I am as effective as he was.”
LeBlanc, who has been involved for sev-

eral years with Art2Wear as both a stu-
dent and professor, says this year’s de-
signers have challenged convention to ele-
vate the show to new levels of creativity.
“The biggest thing that impresses me

about this year’s group of designers is that
they have really pushed the boundaries of
fashion through the materials, silhouettes
and colors,” he says. “This is certainly the
boldest show to date.”

Origami influence
Another veteran of Art2Wear, Sarah

Cannon, and her collection, Folded, cer-
tainly have contributed to that higher lev-
el of creative artistry. Cannon, a senior
who interned for designer Jason Wu and
has participated in Art2Wear all four
years of school, created this year’s collec-
tion with the help of a grant from the Na-

tional Science Foundation. Intricate and
tactile, her pieces incorporate origami-
like techniques.
“The grant has inspired me to really

dive into the world of fabric manipulation
with folding techniques,” she says. “I
wanted to see what folds I could take from
origami, smocking, etc., and the impact
the manipulations would have on my cre-
ations. Every piece in my collection has a
type of folding in it, whether it’s a small
detail or the entire piece.”

Crucial experience
For these students, who aspire to be

fashion designers, costumers and more,
the challenges they face and the experi-
ence they gain in creating a collection for
this fashion showwill teach them skills no
mere class could ever impart.
“I have been able to grow as a designer

through Art2Wear. Each year I strive to
improve and challenge myself to do some-
thing new,” says Cannon. “This being my
last year, I have strived to do my best and
do a collection that I could really see cre-
ating for my own label. Art2Wear has
taught me more than I could have ever
imagined.”

JULI LEONARD - jleonard@newsobserver.com

N.C. State senior Gillian Paige, 21, works on pieces for
Art2Wear. Paige will pursue costume design after graduation.

ART2WEAR
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Online
m More photos at newsobserver.com/
galleries
m Video at newsobserver.com/video
m A gallery of the Art2Wear fashion show
will be at newsobserver.com/galleries on
Saturday.

which provides backpacks
filled with food for needy
local children. Dress is at
3528 Wade Ave., Raleigh,
919 - 6 9 9 - 6 5 0 5 ; d re s s
raleigh.com.

Spring fashion show
PeachyKeen boutique in

Cary celebrates the new
season with its Margarita-
ville Spring Fashion Show
on Thursday at 6 p.m. In
addition to new spring
styles, attendees can enjoy
a bottomlessmargarita bar
and hors d’oeuvres. Tick-
ets are $10 and available at
thepeachykeen.com.

Launch party
Triangle eco-conscious

fashion label Symbology
marks the debut of its
spring line inspired by
henna des igns with a
launch party on Thursday
at TRU Deli+Wine Bar in
Chapel Hill. During the
party, from 6 to 8 p.m., at-
tendees can enjoy cock-
tails and more. For details,
call 919-621-3554.

Boutique opens
Raleigh accessory com-

panyMoon andLola opens
its second Triangle bou-
tique this weekend. The
boutique, at 219 N. Salem
St. in Apex, also houses
the company’s headquar-
ters and studio, which
were previously just down
the street. The store will
celebrate with a grand
opening party Friday, with
a ribbon cutting at 6 p.m.
andmusic, drinks and hors
d’oeuvres to follow. The
other local location is at
208 S. Wilmington St., Ra-
leigh. For more info, visit
moonandlola.com.

Cameron Village event
Cameron Village in Ra-

leigh celebrates the spirit
o f the former Under -
ground with a food, fash-
ion and music event called
The Underground Rises
on Friday at 6 p.m. on the
Daniels Street block. At-
tendees can enjoy live mu-
sic from Love Language
and other bands, plus a
fashion show, food from
village restaurants and
more. For more info, visit
shopcameronvillage.com.

Fashion shows
North Hills will host two

spring fashion shows fea-
turing clothing from bou-
tiques such as Scout &
Molly’s, Madison, High
Line Boutique and more
on Sunday at 3:30 and 5:30
p.m. The shows, which are
free, are part of the Mid-
town Park Opening Cele-
bration, which also fea-
tures live music and food
tastings, 2-8 p.m. Saturday
and Sunday. Midtown
Park is on the east side of
North Hills near Chuy’s
restaurant and the Hyatt.
For more info, visit north
hillsraleigh.com.
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TRUNK SHOW
THURSDAY, APRIL 24 – SATURDAY, APRIL 26: 10AM – 6PM

SUNDAY, APRIL 27: 12 PM – 5PM

A STUART WEITZMAN STYLE ADVISOR WILL BE AVAILABLE
TO SHARETIPS AND TRENDS ON FRIDAY, APRIL 25

NORTH HILLS SHOPPING CENTER, RALEIGH 919.821.1556
MAINANDTAYLORSHOES.COM

800.849.0248
A Southern Shows Inc.

Production

www.SouthernWomensShow.com

Discount Tickets at Walgreen: $7

Meet
Patti Stanger

from
THE

MILLIONAIRE
MATCHMAKER

Visit the website for
appearance details.

April 25-27
NC State Fairgrounds
FREE PARKING

Food | Fashion | Celebrity Guests
Health | Beauty | Lifestyle

Friday 10am – 8pm | Saturday 10am – 7pm | Sunday 11am – 6pm
Adults $12 | Youth (6–12) $6| Under 6 FREE with Paying Adult

STARTS TOMORROW!
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The Caring Community Foundation, Inc.,
a local 501(c)(3) charitable organization
that provides financial assistance to
cancer patients in need in the Triangle
will hold its inaugural Breakfast in Bed
Race in Cary, NC. Bed races, food trucks,
kids activities, and more!

Saturday, April 26, 2014, 8:30 am start
Academy Street, Cary, in front of Public Library

All proceeds will go directly to help cancer patients and their families through the
Caring Community Foundation’s patient assistance program

www.caringcommunityfoundation.org
Contact Rob Bartle for more information: tkdhocky5@gmail.com, 919-302-4589
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