
 “We want ABC to be a place where par-
ents and kids can come in and have a good 
time and learn something,” said Liengboon-
lertchai. “I don’t want to just have a store; I 
want to have a place where the community 
can come together.”

 That philosophy makes good business 
sense for Liengboonlertchai, as well. 

 “I have so many clients come to me to 
say they drove an hour or 45 minutes just to 
come to our store because they want to sup-
port us and what we do for the community,” 
he explained. “We’ve become the go-to place 
for people looking for children’s items—they 
want to check with us first. We’re family and 
that’s how the family treats each other—you 
do what you can to help the family first.”

 Liengboonlertchai’s success also has 
inspired others in the community, who’ve 
turned to him for advice on pursuing their 
own dreams of opening a small business.

 “If my story can help someone, then that’s 
wonderful,” he said. “Retail is a very difficult 
occupation because you really rely on other 
people—I rely on my staff, I rely on people 
who come in and support us, and that is why 
I believe having a great product alone is not 
enough. You have to have your personality in 
there, you have to be yourself—people have 
to know you to want to support you.” n
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SImpLICITY ABC In KIRKLAnd, WASh., IS 
more than just a children’s décor and gift bou-
tique—it’s a community hub. 

And that’s just how owner Suraphong Lieng-
boonlertchai likes it. 

 A native of Thailand, Liengboonlertchai—
known to his friends as “A”—came to the United 
States in 1999 to attend college after working 
as a lawyer in his homeland. While in school, he 
began working at Crate and Barrel and realized 
he was ready to pursue his true passion.

 “I always loved interior design,” he said. “I 

grew up looking at the interior design magazines 
and loved thinking about ways to change up my 
home.”

 So, in 2005 he began learning more about 
the home furnishings and décor industry, and 
the following year he opened Simplicity décor, a 
furniture and home décor boutique.

 In addition to furniture, home décor and gifts, 
the store also devoted a small corner to toys and 
accessories for children. Eventually, that corner 
became a wall, then two walls, until Liengboon-
lertchai realized he’d have to find another space 
for children’s items. In 2012, he opened Simplic-
ity ABC.

 The store carries a variety of children’s 
products, from furniture and décor to toys and 
games. Liengboonlertchai turned to some of his 
loyal customers for suggestions on what items 
to stock.

 “They told me they were looking for some-
thing unique that they couldn’t find at the big 

box stores—local products and different things,” 
he said.

 Liengboonlertchai listened and filled the 
store with a mix of products such as Swaddle 
designs swaddling blankets, modern Twist 
placemats and toys from Crocodile Creek. 
Choosing products that help a child learn also is 
important for Liengboonlertchai.   

 “I select things that can help children grow 
and develop interests or talent,” he said. “most 
of the toys or books I choose have that learning 
element. If you’re going to spend money in a 
boutique store, which will likely be a bit more 
expensive than the big box or online, your child 
should learn something.”

 But product selection isn’t the only reason 
parents and kids flock to Simplicity ABC. The 
store has become a community center of sorts 
for local families, hosting classes and events like 
story time, tea parties and even summer lemon-
ade stands for enterprising tots.  
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“Most of the toys or books 
I choose have that learnIng 

eleMent. If you’re goIng to spend 
Money In a boutIque store, whIch 

wIll lIkely be a bIt More expensIve 
than the bIg box or onlIne, your 
chIld should learn soMethIng.”

Size of the store: 1,800-square-feet

Years in business: Two

Major Accessories 
Vendors:  
Swaddle designs, 
modern Twist

Major furniture/ Décor 
Vendors: Best home 
Furnishings, p’kolino

Major Toy Vendors:  
Crocodile Creek, 
Green Toys
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“we want abc to be a place 
where parents and kIds can 
coMe In and have a good tIMe 
and learn soMethIng. I don’t 
want to just have a store; I 

want to have a place where the 
coMMunIty can coMe together.”


