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AMID THE BRIGHTLY COLORED ADIRONDACKS INSIDE 
THE ORIGINAL PAWLEYS ISLAND SHOWROOM AT VARI-
ous markets, one chair always seems to stand out. 

Sporting an eye-catching bubblegum pink hue that’s relatively un-
common even in the colorful world of casual, this chair is different for 
a reason. The chair – which is pink in honor of breast cancer aware-
ness – is part of a philanthropic effort by the furniture maker to raise 
funds for cancer research. This kind of charitable work is important to 
Original Pawleys Island parent company The Hammock Source, and 
philanthropic initiatives have become a meaningful part of business 
for a number of other casual companies, as well.  

BUSINESS
BENEFACTORS

Casual companies use their businesses to do good 
through philanthropic initiatives.

B U S I N E S S  C A S U A L

by Jennifer  Bringle

The Halo collection honors 
a former Summer Classics 
rep by raising funds to benefit 
ovarian cancer research. 
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“We have been very 
fortunate over the years at 
The Hammock Source, and 
it is something we don’t 
take lightly,” said Walker 
R. Perkins, III, CEO, The 
Hammock Source. “We are 
involved with charitable giv-
ing because it is simply the 
right thing to do. It is good for 
us to give where and when 
we can.”

CANCER CRUSADE  
Due in part to sales of the 

pink furniture, The Ham-
mock Source has raised 
thousands of dollars for vari-
ous cancer charities, includ-
ing the American Cancer So-
ciety’s Making Strides walk 
against breast cancer, the 
Vidant Cancer Center and 
Hope Lodge, which provides 
housing for cancer patients 
and caregivers. The company 
also engages in various other 

philanthropic initiatives 
throughout the year, through 
volunteer work and smaller 
fundraisers to benefit local 
organizations that allow all 
employees to get involved.

“Philanthropic efforts 
benefit us tremendously by 
giving us a sense of the larger 
picture,” said Perkins. “We 
share news and involve our 
employees with our efforts. 

Many times they become 
involved, which creates even 
more of a family atmosphere. 
Last year in conjunction with 
our pink furniture cancer 
initiative, our employees 
donated money to Making 
Strides to put pink ribbon 
cards on the two entrance 
walls of our plant. About 800 
cards were placed, which 
was very exciting to see.”

Fighting cancer is an 
important part of Sum-

mer Classics’ business, as 
well. The company’s Halo 
collection – a woven group 
featuring two lounge chairs, 
an ottoman, a coffee table 
and an end table – helps raise 
funds for ovarian cancer 
research. The effort honors 
a member of the Summer 
Classics family.

“This is to honor 15-year 
Summer Classics sales repre-

sentative Susan Lambeth, 
who lost her battle to ovarian 
cancer in 2009,” said Rob 
Robinson, public relations 
manager, Summer Classics. 
“She is dearly missed.”

The company made a sig-
nificant contribution to the 
UNC Lineberger Compre-
hensive Cancer Center this 
year from proceeds gener-
ated by the Halo collection.
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WANT TO HELP?
IMPLEMENTING A PHILANTHROPIC INITIATIVE 
CAN BE A GREAT WAY TO HELP OTHERS WHILE 
building positive name recognition for your brand. But 
choosing the right beneficiary for your efforts can be a 
tricky proposition – you want to be certain your time and 
funds aren’t misused and that the organization’s mission 
aligns with that of your company. 

Here are a few tips to select the right charity for your 
company:

•  Evaluate and clarify your values and your goals in sup-
porting a charitable organization. Focus on organizations 
with a mission that aligns with them. 

•  Check your organization’s reputation at GuideStar.org, 
the BBB Wise Giving Alliance or Charity Navigator, sites 
that offer financial records and other information about 
charities. 

•  Make sure your charity is open and transparent – a repu-
table charity will define its mission and programs clearly, 
have measurable goals and be open about their programs 
and finances.  

•  Trust your instincts. Just as in business, you often 
know when something sounds too good to be true. If an 
organization gives you that feeling, find another doing 
similar work.

Original Pawleys 
Island raises funds 
and awareness for 
breast cancer with 
its eye-catching pink 
chairs.

Summer Classic’s Halo collection – a wo-
ven group featuring two lounge chairs, 
an ottoman, a coffee table and an end 

table – helps raise funds for ovarian can-
cer research. 
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COOKING UP 
CONTRIBUTIONS

Bull Outdoor Products mar-
ries its mission to help people 
create delicious food with 
an effort to feed and educate 
children in need through its 
Grill for Good campaign. 

In its third year, the cam-
paign partners the grill and 
outdoor kitchen company 
with For a Reason, a charity 
supporting schools and chil-
dren in Haiti through building 
projects, housing and more. 

“One of their projects is 
building cafeterias and kitch-
ens for the schools because 
they cook out in the dirt – the 
conditions are very tough,” 
said Mark Nureddine, owner 
and founder, Bull Outdoor 
Products. “We’ve made an 
effort to help them build these 

cafeterias, which is pretty 
expensive for them. We’ve 
focused on providing good 
food for the children.”

Each year, Bull hosts a ca-
sual Grill for Good fundrais-
ing event (Sept. 10 this year) at 
its Lodi, Calif., headquarters. 
The event features chefs cook-
ing Haitian-style fare on the 
grill, live and silent auctions 
and more, with proceeds 
benefitting For a Reason. Pro-
ceeds are added to a $20,000 
donation the company makes 
annually to the foundation. 

For Nureddine, who 
learned about this foundation 
through his child’s teacher 
and whose wife has person-
ally volunteered on behalf of 
the group in Haiti, it’s a cause 
that’s near and dear to his 
heart and a way to share his 
company’s success.

“We as a business feel very 
fortunate that we are success-
ful, and we want to be able to 
give back,” said Nureddine. 
“We do in many other ways, 
but this has been very reward-
ing for us because we can 
really focus our efforts instead 
of donating something to a lot 
of different places. 

“We feel like we can make a 
bigger difference focusing on 
one foundation, one effort. It’s 
important for us to be able to 
give back.”  
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We feel like we can make a bigger
difference focusing on one foundation 

one effort. It’s important for us to
be able to give back


